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N
EWBRITAIN—AyellowFiat
500with the vanity licenseplate
PeelL ismore than just a
promotional tool for

liqueur-makerPeel— it’s ametaphor.
The adorable Italian subcompact, now

manufactured inMexicobyChrysler, has
more thandoubled itsU.S. sales since itwas
introduced in2011.

“I envisionus as similar to theFiat
company,” saidPeel co-founderGianfranco
DiDomenico, 32, the ownerof that yellow
Fiat.He called the car “anold-school,
old-worldproduct they reinvigorated.”

Fiat had abad rap for a long time, he said.
(People joked thatFIATstood for “Fix It
Again,Tony.”)

And sohas limoncello.As SpiritsReview’s
ChrisCarlssonwrote, as he revieweda
competingbrand: “Most of the limoncello I
have tried in thepastwasnot fit for using as
windshieldwiper fluid inmycar.Thebest
ones couldhavemaybebeenused as cleaners.
Thismaybedue inpart to the fact thatmost
seem to source their extracts from the same
chemical factories as air deodorizers or soap
companies.”

Peel usesnodyes orpreservatives in its
threeproducts: limoncello; cremadi
limoncello, called cremoncello; and
bananacello, a creamybanana liqueur.

DiDomenico and friendandco-founder
AngeloMastrodomenico, 37, an immigrant
fromItaly,made limoncello at home for
friendsbefore introducing a commercial
versionof the lemon-infused after-dinner
cordial in 2011.The recipe comes from
Mastrodomenico’smother in Italy.

Homemade limoncello is traditionally
firewater,DiDomenico said.He saidPeel’s
recipe is smoother on thepalate.The liqueur
ismadewith grain alcohol cutwithwater,
with lemonzest and sugar.

Buthaving a good recipe is not thebiggest
challenge in starting a liquormanufacturing
company, themen found.

There’s a longprocess of getting
governmentpermission to sell eachnew
product.Theyhave to figure out shelf life as
theydevelop the recipes and source
ingredients. And then there’s the liquor
distribution system.

DiDomenico said they’d thought the
liqueur should retail for $25, but distributors
said limoncello shouldhave a suggestedprice
of $17.99, becausepeople expect domestics to
be cheaper than imports.

Peel sells to thedistributorwholesale, that
companymarks it up and sells it to package
stores, and then thepackage store can follow
the recommendation, or sell it at $19.00, $21.99
or even$25.99.

“They’remaking all theprofits,”
DiDomenico said, and at thehighest prices,
might behurting sales. “All these thingswere
shockers.”

In the first12months on themarket, from
April 2011toApril 2012, Peel sold12,000
bottles. It thenpulled the twocreams from
production, because locally sourced creams
were eventually separating.The liqueur still
was good todrink, but it didn’tmeet
appearance standards.Nowthey’re buying a

creamusedbyBailey’s, and anewrunof1,000
bottles of bananacellowill be back in stores
thismonth.

Peel entered its bananacello in theSan
FranciscoSpirits competition, and it received
adouble goldmedal,whichonly seven
liqueurs achievedout of a field of167.

As they tinkeredwith the formulation, the
foundershave alsodecided to gowithbanana
flavoring rather than freshbanana slices,
because it’s difficult to timebananas’ ripeness
with the time slot theyhave at the contract
distiller inAshford.

“We’ve got tomake surewe’re consistent,”
DiDomenico said, andwith the flavor, they
can alsoproducemore volume.

Bothmenhaveday jobs—DiDomenico
owns amortgagebrokerage inNewBritain,
andMastrodomenico is an aerospace
engineer—butwith thehelpof a $300,000
combined subsidized loan andgrant from the
state’s Small BusinessExpress program, there
are two sales reps andamarketing
professional on thepayroll now.Theywork
out ofDiDomenico’s space.

Theyhired twocousins to sell the liqueur.

So far, there are 250accounts inConnecticut
andRhode Island,with100of those in
HartfordCounty.Next year, theyplan topush
formoreoutlets inFairfieldCounty and to sell
intoMassachusetts andNewYork.

About 75percent of thebottles are sold to
package stores, and aquarter to restaurants.

Salut restaurant indowntownHartford
started stockingPeel’s cremoncello and
limoncello a year andahalf ago, becauseone
of theowners,AndyRizzo, became friends
withDiDomenico inhigh school.

“It’s lighter thanother limoncellos, it
definitely has a better flavor thanother
limoncellos,”Rizzo said.Most patronsdrink it
as an after-dinnerdigestif, the traditionalway,
butmixeddrinksmadewithbothproducts
arepopular.

Rizzo said the receptionof the liqueurshas
beenmore enthusiastic thanhe expected.

Peel is promoting the spirits as cocktail
mixers, and sees itsmarket as far broader
than Italian-American limoncello aficionados.
Although limoncellohas been thebiggest
seller, the cream-based liqueurs are
higher-margin, and theybelieve, havemore
crossover appeal. Eventually, they’d like to
introduce a strawberry- or orange-flavored
cream liqueur.

They expect their gross sales this year to be
in the$150,000 to$200,000 range, andare
shooting for15percent growtha year.

They takenopayment for thehours they
put in, andnoneof the five investors are
getting a return yet, either.They estimate
they’dneed to sell 80,000 to100,000bottles a
year before they couldpay themselves.

“We justwant to see it succeed,”
DiDomenico said. “Romewasn’t built
overnight.”

A TASTE FOR LIMONCELLO
New Britain Company’s Liqueurs, Based On A Mom’s Recipe, Make A Splash In Connecticut
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BANANACELLO, a creamy banana liqueur, is among the products sold by Peel, based in New Britain. The company also sells limoncello, a
lemon-infused after-dinner cordial, and crema di limoncello, called cremoncello.

PEEL HAS CONTRACTED with Margaret and Lou Chatey, of Westford Hill Distillers in Ashford,
to make its limoncello and cream-based liqueurs.

ACADEMIC
ZacharyCanada, ofGuilford,

has beenappointed assistant
director for admissions at
QuinnipiacUniversityOnline,
whichdeliversQuinnipiac’s online
academicprograms.

BROADCASTING
Connecticut SenatePresident

ProTemporeDonaldE.WilliamsJr.
has appointed longtime broadcaster
DonDeCesare to be a co-chair of a
new17-member task force onpublic
information andprivacy, thebody
mandatedby the2013 legislature’s
public records legislation.
DeCesare, ofNorwalk, is a
past-president of theConnecticut
BroadcastersAssociation andoneof
twomembers of that organization
tobenamed to the task force.He
will serve as co-chairwith state

services usedbymore thanone
million employees.

CignahasnamedScottEvelyn
aspresident andgeneralmanager
for the company’s tri-statemarket,
which includesNewYork,New
Jersey anda small portionof
southwesternConnecticut, effective
Sept.1. Evelyn is nowCigna’s
president andgeneralmanager for
Florida.

Eachweek, TheCourant
highlightsworkplace promotions
andadvancement inGreater
Hartford. Please send
announcements to
business@courant.com.Photos
should be at least 500x350pixels at
72dpi. For a photo gallery ofmore
people on themove atConnecticut
companies andorganizations, visit
courant.com/careerladder

Charpentier, secretary
(Middlefield);Mary Elizabeth
Bailey, BSWstudent representative
(Groton);JerriLevensen,MSW
student representative (Ashford);
KurtFuchs, regional
representative (Burlington);Sarah
JaneDailey, regional
representative (Durham).

INSURANCE
TheHartfordhas appointed two

experienced leaders forGroup
Benefits’ sales andabsence
management teams todrive
strategic growth initiatives. Steve
Samataro joinedGroupBenefits as
theheadof national accounts,
which are companieswithmore
than5,000employees.MikeDunst
wasnamed thenational practice
leader for absencemanagement, a
newrole leading the team for the

Innocenzi, secretary;Michele A.
Johnson, treasurer;Arthur T.
Corey, VP legal counsel;Thecla
Kirby, VPMembership; Paige
Dest, VP Education;David R.
McNamara, Steven Nyren,
Donna Sawicki,Kimberly
Bergenty,RobinFaircloth,Doris
Baker,Hanna Jarzebowski,
BrendaRaleigh, assistant vice
presidents, education.

TengramCapital PartnersLLC
(“TCP”or “Tengram”) announced
thatCatieBennetthas recently
joined the firmas a senior associate.

HEALTH CARE
The state chapter of theNational

Associationof SocialWorkershas
elected the following socialworkers
to its board of directors:Amy
Dimauro, president-elect
(Glastonbury);Kristen

Rep.AngelArceofHartford,who
was appointed to that positionby
theHouseSpeakerBrendanJ.
Sharkey.

FINANCIAL SERVICES
Rita’s Italian Ice announced that

MichaelLorelli, an operating
partner of FalconheadCapital, a
private equity firmspecializing in
growing consumer-focused and
franchise businesses,which
acquiredRita’s in 2011, has been
namedexecutive chairmanof the
board. Lorelli hadbeenanoutside
director since theFalconhead
acquisition.

TheBankCompliance
AssociationofConnecticut Inc. has
elected to its 2013 board:Richard J.
Howells, president;Cheri L.
Bilodeau-Barton, first vice
president/VPmarketing;Kenneth
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